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Got 2 question? It's very

N gk o1 Mrow

likely someone on twitter
has an answer for vou

5 Use twitter as a messaging service
xi:ﬁ;;ﬁiﬁ to let potential customers know of
aproduct or any events and such
article you are -
= e interested in 3?
o \ od %
~ ‘. e )
“ ) “ola SN |
: Y J * e o
Shnbbll_.::eé::;sl;ned o Information Twitter can be used to take Custﬂmer
B 1 B - polls, surveys and get S -
ﬁgd:anps‘l,ga:l | -1 feedback to help serve your €rvice
I| { customers better
I’ ‘
B a{.“ |
Use twitter as a tool to
stay current on breaking
news and events. Utilize T G
the "favorite” option as a Share your ideas with others —== — -
way to bookmark articles and see what they think of it.
to read later Gain valuable feedback from the
commumnity
N Traffic "
: A g W, g Business
Vo Management
\ ¥ 3 Nl
Pull traffic by using twitter to ‘II |
smt_m.f;nto _uﬂ]:rplalfor:ns | o Humanize your business.
yc]ﬂ.rpmdduuc‘lmoi muaﬁdi': i || ¢ let customers kmow there
=3 | Tweet links to products 1s_a proesonbahmideach
s Z tweet ready to help them
AN ~— = | and articles o
\ \ N\ (11 Tube |
\ '\,I \ v Use as intranet to connect e
Y \ Begine with the team o |
\ o -
\ H BREE O ~7 T
\ Lmkedm. FLyams | .
\ ot WaE © | =y
\ PEECEE v A -
\ Good contentis usually n P i
“ rewarded by the - ‘n =
community with Remind employees and P
faCEboa "retweets” which help your colleagues of meetings % ‘." “ yl
content and c_rpmduc’( to (time. date. location, =
go viral et} Use twitter to Utilize 140 characters for
brainstorm with like a quick event updates
minded people and as a or to make any
collaboration tool announcements

A Visual Guide To

www.applicant.com

Tuvitter

Utilize twitter's real time
messaging to update
customers and provide
solution or information to
any problems

¥
- i
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)
_—

One-on-one
relationship with
customers will help vou
get repeat business

o

// Use it as a medium to connect
| with existing contacts (friends
cllh and famlies)
Networking
,' 5 3

/ &
. b

-

Bullly

Pa:ﬂcipaa in coversations,

. help out others and become
Build personal \ an active participant. Use that
relationship with social cutrency to leverage
customers. People are
more likely to buy from

your brand from one platform

1o may more.
someone they know and

trust. Twitter can help
\\ you gain that advantage.

Connect with
peers and like
. minded people
Utilize twitter as a tool to see
who is talking about your
business. Track positive and
negative experience as users
tweet and better fit vour
business to serve customers
better
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Digital Manufacturing

Digital Mock Up

CAD/CAE

Engineering Data
Management

Collaboration

SCM

Strategy Sourcing ERP

Management
_ Service Data
Product Data HNESLYHET| Management
Management
Product Lifecycle CRM

Project Management Asset Management

MRO
Portfolio

Management Service Engineering

Management
Drawing/Document
Management Logistics Engineering

Systems Engineering Management

Management Requirement Complaint
Management Management
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Product Value =

Where F(u) = Function, P(u) = Performance, C(u) = Constraint
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Product
Configuration

Product Constraint
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Product Total Value : Z S(u) + z B(u) + z T(u)

u=sU’ u=sU’ u=sU’

Where S(u) = Specification, B(u) = Brand, T(u) = Trend

Product Total _ Product + Product + Product
Value - Specification Value Brand Value Trend Value
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Silicon Alley Insider /\/\/ Chart of the Day
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43 T
following followers tweels

Fav-star
n. a way to dizcover people's
favorite tweets.
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Smart PLM

SMARTS| & 9] : Save Cost, Maximize Profit
Art

= Economics + Innovation = Econnovation
= Smart PLM ?

= Spec Engineering -> Smart Engineering
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Simple & Mobile PLM
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Customization &
Implementation

Hardware

IT Personnel

Maintenance

Training

’wm!’,'-'“i’"

51



System Architecture

Service Item

Data Item
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Cloud
Computing

52



[u]

1

]

&
SO\

[u]

]
]
N\

\

TEN

[u]

. .ﬁ .ﬁ! . ﬁ:
(m
i1 un

@1]
i

ww_mequ

Web
User Interface

Service Item

Data Item

53



%M?EL M Bhg K

Service PLM

MH[AZ =2 MH|A, XpA Z2RHIEQ| 37LX| H|=L|A 7K E
Jhzict.
Customer/Service Provider
Service
4
Service Expertise . Knowledge/Strategy
SE Value Stream
A Service 7
Enginegging ‘
A i Physical Assets/Facilities
5 Assets
i P Owner/Operator
Contents Engineering

OEM/Service Provi¢@ntents
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Business 7}X|o| Ast
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% Enterprise Customer Market
Business Value Business Value

A H| A ZSH(Service Engineering)0|2l= 20 H|Z2| MH|AQ} x|l
= ot=0l UM AX|L{oT S| X|A{a} YHS 7IX|0 Hot2 =
AteE elojgtct. 2| AX|L|ofT X|Ala} HHo= HeHez HEF

9| fZE(Product Structure)L} &4 (Configuration)df Cljigt X| Al S Tt
Ch MH|AZS2 ) AX|L{0jY H20|H, MROE AR Z A0 HA0

2 ™o|stz{n siC}.

Feikyof

i
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Enterprise Service Engineering

Service Engineering Collaboration Portal RFID, Ubiquitous
Collaboration

Web Environment . ..
Mobile Data Visualization
User Interface _ Reporting /Analytics

Service Event MRO-BOM SE Documents
Assets/Facilities Maintenance Service BOM Technical Order
Plants Repair/Overhaul Product Data Technical Publications
Resource Supply CSA (Configuration Contract
Sourcing Material/Order Status Accounting) Program Management
Operations Inventory LSAR (Logistic Support Project/Portfolio
Training Analysis Record) Risk/Cost Analysis

MRO/ILS/Service Engineering Business Logics

1 ) t 1
 Manufactuing  Service/Suppot  PDM  Engineering  Requirement
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Total Cost
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MRO Desired Behavior

Richard L. Maclnnes Strategic MRO

Regress <% Progress

Future Perfect

Current State

n
>

Best Practice Time
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AODIE PLME ADIE AdIX|L|HE =2 FLS6=
*'Iﬂ d2o0|atn g U2, PLM2| Hx| 74|
= =2 02je] & 7"' 7FX| QI 4S (Social PLM,
Sustainable PLM, Slmple PLM, Service PLM)
Z 0|sk Egsta ULt

= THX| AX|L|OE 2F = X '—W

X QIX|L{of2lof Q78 5
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2 0LE Al2|S HFEHC}

O|X| f2[Li2l At2|E I O] FA|CHS| T 2] CHe
Ol M=o A=l AdlX|L|0| 2l (Specification
Engi"eering)Oﬂ O =22 X] 22 7tX|e] AOLE <l
X|L|o{Z (Smart Engineering)0j CHo{ A == [f
OF Btch. A0tE QAX|L|0f3] FH0| 5 SN0
AOIE PLMO| QICt. AOIE 01II|L|O-|EI0| 1L
AOIE PLM01|k| A|&tstO{Of SiCl O2|1n AOE
AX|L| T HEHAIZ 71X PLMS A|2FoljOf StLC}.
740 AOLE PLM T EF0|LC}.
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2= PIMOIM X 2= EE 3674

Q 1. PLMOIA HIZOIZH 3101}7

HE EE= MAEProduc)S RIH0(LE 2B 0] SH0| 2lsiM MiE F3e S
Z0|L} AF2e| AHE 2lo|BlCt, A thing or substance produced by a natural or
arlificial process, HZ0|2 7|20| Av|XIS0 Mujsts EES Yk HE
L2 AREHML 7|22 2RE:s HoaRH MESIe M T, HEQ us
o2 Z0| L= Y@e| ¢l Yt 2M MEXo2 HES xlHM 2E +
URE 13} S (Produc)0|RUT, MEALE OlFol= SHEO Qs Milsls 2
HS0/en, HEARMME FEC| MH|ALE AZEQO{TIX| ZEEICH

@ 2. PLMOIM MIZO|2te MZig)= oIS SO Hat?

Z7| PLMO| MR HBEols Muct #oixoloion, MBS HEz=
2E YMEE xS, HRE, WHD SO B2 D2 E(Pojec) - 28,
DY n4cR SUME(Pants) - BRA, SHIFEE, oo, MEZIH, MM
(Faciliies) — HISHE FHOMA|H, M A|AH S8 HAEA|M XliAsseis) — HIFEA|
o, EL9 7|EL SZAIMo|L Qlzatyix] maksieict

Ja|m of2{gt HelE AESICH HEe| 78 87| Efglos Est 49Uk &
HIEE(Hardware), ~ZEYM(Solware), 212X (Personnel), Ald(Faciities), I
(Data), ZHE.(Materials), £%(Service), 7|&(Techniques)0|Ct,

Q 3. PLMOIIA] HIBSHZET|2E 2HLU7F?

HE+HF7| £ PLC(Product Lifecycle), EHEMIEHFE7|(activity PLC}E H|
S0t Matel SRl MS0| st @TABIRE e, MM, Al
HE L it T2 AE Y EPIZER] MBS Yd4S Yolgch a2l 21y
(Enterprise) UMM 7|=l(Plan), H7lDesign), A&l(Source), HE(Make), ToH
(Sell), Z|AiService)o 2 BHEE =& Ik

EBE AR SALE TR0 mabd g CIXIR) S| A CIXi B, MAtat
[E oA, 2En XY BH 5 ChYE BHE ALESEY REs BHE S
8 3 MEe| 7|=l(Pian), Ho|Define), 24(Build), MH|/X|H(Service and
Support)olat EHEE 4 QUCh +HFI|(Liecycke)e| Hols HAIBE | AlAH
HUHEN 7I4E 510 Uch FEEQ AILAYES WL fsiMe SEE A
HEClE AA™E $057| E2 HAE HelEkxis T2 dgold,

0

Hi S TS 2CHH, MRS
= 727 3}71 L}, &g x| A
= '—H-’F—'.: 22 3}II UfEf-
oAl X &0 Z8l= HiCHY| CH
7|93t

ot ero
oerITJEIIIQ
o | e Jjoon
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1z
4

El
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% Ci% CIYE PLM / CAX, AX|U0j3 HBol CisiME Lxle| HAILH
(hyongsikcho@gmail,com)®E= PLMBOK ALO|E(www,pimbok com)E &2 5t &
=5 YAFAH 47 gHS o =2 AlFod.

i

65



wmp_msngx
= 22 TGIF(Thanks God It's
Friday)

ITO| A TGIF (Twitter, Google, iPhone,
Face book.
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